¥

ot

. s . .
" chief operating officer

. . /f:."./"n
- ™ ‘
P ‘ L4
r 3 A :



eserve

flavorg amd

"—7'[\’;{.’(06,

ulewesi

3337 Arecordyear

-
-y




Robust Revenue Growth $14.9 TOTAL COMPANY

127

growth in FY13

$13.3

$11.7

FY 11 FY12 FY13




Strong Global Comparable Store Sales Growth TOTAL COMPANY

“Transaction Growth
B Ticket Growth

4 years of

- mm /Pt

I I comp growth

FY10 FY11 FY12 FY13

8%
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Record Earnings
$ per share

$1.52*

FY11

$1.79

FY12

$2.26™

FY13

TOTAL COMPANY

267

growthin FY13™

*Non-GAAP.FY11 GAAP EPS of $1.62 includes $0.10 of gain resulting
from the acquisition of the company’s joint venture operations in
Switzerland and Austria and the gain on the sale of properties.

**Non-GAAP. FY13 GAAP EPS of $0.01 includes a $2.25 per share
litigation charge resulting from the conclusion of the arbitration with

Kraft Foods Global, Inc.

*** Based on FY13 non-GAAP EPS of $2.26. See note above
for reconciliation of FY13 GAAP to non-GAAP EPS.




Operating Cash Flow Cash Returned and CapEx TOTAL COMPANY

$ billions $ billions
$2.9 Powertul
cash generation
s Balanced
use of cash
CAPITAL
EXPENDITURES

FY13




Increasing Return on Invested Capital TOTAL COMPANY

24.2%

ROIC*

24%

record return on
invested capital

22.4%

21.5%

*ROIC defined as NOPAT/Average Invested Capital. NOPAT
adjusted for implied lease interest expense; average invested

capital includes present value of minimum lease obligations and
FY 1 1 FY 1 2 FY 1 3 excludes cash, cash equivalents and short-term investments




SBUX Growth in FY13 vs. Select Indices

OCT 2012

SEP 2013

SBUX
+54%

NASDAQ
+21%

S&P 500
+17%

TOTAL COMPANY

54%

stock price
apprecilation




Growing Dividend TOTAL COMPANY

$ per share
0.26
: 53%
50.21 growth
$0.17 1n two years

Q4 FY11 Q4 FY12 Q4 FY13




Total Shareholder Return TOTAL COMPANY

More than

16% 38% 5B5% 2%

FY11 FY12 FY13







AMERICAS

13 markets
13,635 stores

Note: All counts as of end of Q1, FY14
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Revenue Operating Margin AMERICAS
$ millions $11,001 % of revenue 21.5%

Revenue grows

1B+

nmkFY13

$9 936 20.3%

19.6%
$9,065

FY11  FY12  FY13 FY11  FY12  FY13
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Revenue Operating Margin EUROPE, MIDDLE EAST, & AFRICA
$ millions $1,160 % of revenue

$1,141

5.5% Proﬁt STOWS
$1,047

1n FY13
|

FY11  FY12  FY13 FY11  FY12  FY13
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Revenue Operating Margin CHINA & ASIA PACIFIC

$ millions $917 % of revenue
35.0% 35.0% 2 7 %
$552

or revenue growth
I in FY13

FY11  FY12  FY13 FY11  FY12  FY13

$721
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Luxembourg

Mexico
Monaco

Andorra
Australia
Austria
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DEVELOPMENT

30 markets

CHANNEL

Note: All counts as of end of Q1, FY14



Revenue Operating Margin CHANNEL DEVELOPMENT

$ millions % of revenue

$1,399
32.9% 3 1 4 B
29.7% .

26.7% ,
I I I in annual revenue

FY11  FY12  FY13 FY11  FY12  FY13

$1,273

$861




CHANNEL DEVELOPMENT

DISCOVERIES. -
L
Extraordinary
products
Global
opportunity
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Ambitious and achievable long-term targets

10%+ | Midsingle | rcaowhor | 257+
revenuc Iglt

o o return on
growth comparable store 1 5 A'ZO 7o invested
sales growth capital







